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The Dallas-Fort Worth region, also known 
as the Metroplex, is the fourth-largest 
metropolitan area in the U.S. by population, 
the sixth-largest by economic output, and 
also the site of one of the nation’s most 
remarkable growth stories over the previous 
few decades. Whether you’re tracking 

migration, the number of companies 
relocating, the quantity of jobs created, 
or even the amount of public and private 
development projects, DFW consistently 
seems to rank among the front runners.

In this supplement, we explore the trends 
witnessed, the key initiatives that are setting 

the region up for the future and what is 
making the economy tick today, from a 
unique partnership between an NFL 
team and a school district, to 
the groundbreaking work 
of its most innovative 
organizations.

Dallas is founded by John Neely Bryan on 
the east bank of the Trinity River as a trading 

post for Native Americans and settlers.

The arrival of the railroads establishes 
DFW as a commercial center, igniting 

the region’s industrial era.

The Fort Worth Union Stockyards begin 
operating. By 1907, they sell 1m cattle a year. Later 
listed on the National Register of Historic Places.

Dallas and Fort Worth collaborate to 
open DFW International Airport, 

equidistant from the two city centers.

The opening of the Trinity Railway 
Express connects the cities’ centers by 
rail for the fi rst time since the 1930s.
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M A K I N G  O F  A  M E T R O P L E X

F A C T  F I L E

DFW experienced 22.7% 
job growth between 

2000 and 2015.

F A C T  F I L E

About 350,000 students 
are currently enrolled in higher 

education in the Dallas-
Fort Worth region.

1841

Spotlight  |  3

DALLAS-FORT WORTH 
METROPLEX:

Need to know

F A C T  F I L E

In 2015, MarketWatch named 
Dallas-Fort Worth America’s most 

business-friendly MSA, while 
Chief Executive has named 

Texas the best state for business 
for 12 consecutive years.

Annual exports:
$28.7bn

Gross 
Metro Product:  
$502.3bn

Population: 
7.1m

Annual visitors: 
48.9m

Fortune 
500 fi rms: 20

The population of the MSA reaches 
6.4m according to census data, up from 

5.2m in 2000 and 2.4m in 1970.

2010

MORE FOR 
YOUR MONEY
Dallas-Fort Worth’s 
reputation as a 
location with a 
pro-business climate 
is reinforced by a 
cost of doing business 
that is seven percent 
lower than the 
national average, 
according to Moody’s 
Cost of Doing 
Business Index.

A GROWTH MARKET
Since 2010, more than 70 
companies have relocated their 
headquarters to the region, while 
more than 150 existing companies 
have expanded, creating more 
than 500,000 jobs in the process. 
At the same time, more than $2bn 
in venture capital 
has been invested 
in DFW and 16 
local companies 
made the Inc. 
500 list in 2015.

SCALE HELPS
The DFW region encompasses 13 
counties, with a cumulative land 
area larger than Rhode Island and 
Connecticut combined. It contains 
six cities with more than 200,000 
people, and a further eight with 
more than 100,000.
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From doing business in the city’s contemporary Las Colinas Urban 

Center to enjoying a weekend with friends and family at one of our 

80+ hotels, Irving, Texas has it all. Located in the center of Dallas 

and Fort Worth, and minutes from DFW International Airport, it’s no 

wonder Irving is home to fi ve Fortune 500 companies. Here, you can 

do business on a global level while still enjoying championship golf, 

world-class dining, gondola cruises along European-style canals and 

live music at the Texas Musicians Museum. Give us a call today and 

see how you can hit the ground running in Irving, Texas.

214.217.8484 |  irvingchamber.com

the sky's the limit.
in Irving, Texas

From the ground level
or from a 30,000-foot view

866.337.8920  |  meetingsirvingtx.com
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THE INSIDE STORY ON HOW COMPANIES AND ORGANIZATIONS FROM ACROSS THE METROPLEX 
ARE HARNESSING INNOVATION TO PROPEL THEMSELVES INTO THE FUTURE

THE TRAILBLAZERS

With more than 12,500 patents held, Dallas-based 
AT&T can claim to be one of the country’s most 
innovative companies, not only for what it does 
internally but for the opportunities it advances for its 
customers to do the same in their fi elds.

“We live in a world where there are two choices 
when it comes to technology: Either disrupt, or 
you will be disrupted,” says Ralph de la Vega, vice 
chairman of AT&T Inc. and CEO of its Business 
Solutions and International groups. “With the 

innovation we have in Dallas, we’re allowing 
companies to be disruptive with innovation in a 
way that we have never seen before.”

Some 100 patents and patent applications are 
dedicated to Project AirGig—an example of how 
AT&T is redefi ning how technology can be used. 
Unveiled earlier in 2016, it promises to deliver low-
cost wireless internet using power lines when fully 
realized, potentially bringing connectivity to some 
of the most underserved parts of the world.

Founded in 1911, SMU is a private university in 
Dallas that has long been known for the quality 
of its instruction. Now, as it continues into its 
second century, it has remained dedicated to its 
academic experience—it is ranked as the region’s 
top college by both Forbes and U.S. News & 
World Report—but has equally not been afraid 
to adapt to the changing world around it.  

For example, in 2014 it opened the Darwin 
Deason Institute for Cyber Security to further 

education and the science in this rapidly emerging 
fi eld, while the installation of a brand-new 
advanced computing center has revolutionized 
and accelerated a research agenda that it hopes 
to double by 2025, to more than $50 million.

“Our research eff orts are going to continue 
to become more and more visible around the 
country,” says president Gerald Turner. “We think 
we can address problems more in real time than 
large institutions can, and that’s where we focus.”

“We live in a world where there are two choices when it comes 
to technology: Either disrupt, or you will be disrupted”
RALPH DE LA VEGA, CEO AT&T BUSINESS SOLUTIONS AND AT&T INTERNATIONAL

“We think we can address problems more in real time than 
large institutions can, and that’s where we focus”
GERALD TURNER, PRESIDENT SOUTHERN METHODIST UNIVERSITY
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The history of American Airlines is rich with fi rsts, 
from the fi rst airport lounge, to the fi rst commercial 
transcontinental fl ight from L.A. to New York, to 
the fi rst airline loyalty program, creating a legacy 
consistent with chairman and CEO Doug Parker’s 
view that “Innovation means imagining what might 
be before others can see it.” 

Today, that approach to forward thinking hasn’t 
wavered, as the Fort Worth-headquartered company 
can now boast of the youngest fl eet among major 

airlines and the introduction of programs such 
as Premium Economy on international fl ights, 
becoming the fi rst U.S. airline to off er a middle 
ground between Main Cabin and Business Class.

“We are the largest airline in the world and we 
are making huge strides to regain the title of the 
greatest,” says Parker. “‘Greatest’ to us means an 
airline that customers want to fl y, people want to 
work for and shareholders want to invest in. We want 
our name to be synonymous with all of those things.”

“We are the largest airline in the world and we are making
huge strides to regain the title of the greatest”
DOUG PARKER, CHAIRMAN AND CEO AMERICAN AIRLINES
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ExxonMobil is ranked second in the Fortune 500, 
and it didn’t get there by ignoring the future. 
Every year, it spends about $1 billion on energy 
research, with projects spanning from biofuels and 
non-hydrocarbon energy supplies, to new power 
generation and energy effi  ciency technologies.

“The story of our industry is a story of innovation 
and cooperation—across companies, cultures, and 
continents,” said chairman and CEO Rex Tillerson, in 
2015. “And these hallmarks of our work together will 
also be the key to meeting our shared aspirations to 
further expand supplies, increase energy effi  ciency, 

and protect the environment.”
For example, working with FuelCell Energy, the 

company is poised to become a leader in power 
plant carbon capture technology. By integrating the 
existing technologies of carbonate fuel cells and 
natural gas-fi red power generation, it has found 
that it can capture carbon more effi  ciently than 
conventional approaches. In turn, this reduces the 
costs of the activity, and potentially opens up a way 
for carbon capture to be performed economically 
on a global scale—a huge step forward in reducing 
the world’s carbon emissions.

As the Metroplex population trends upwards 
toward 10 million, UTA has chosen to direct 
all its resources as an urban research university 
into tackling the challenges faced by other 
megacities, and resolving them before they 
surface in North Texas. Aligned along four 
main theme areas—Health and the Human 
Condition, Sustainable Urban Communities, 
Global Environmental Impact, and Data-Driven 
Discovery—this means addressing such 
universal issues as transportation, inequity, 
education and health in the region and beyond. 

One of America’s fastest-growing public 
universities, UTA has the critical mass to make an 
impact here. It serves nearly 55,000 students on 
campus and online, while its growing total research 
expenditures now sit at $85 million a year.

“This is a university that is being defi ned now by 
excellence and being defi ned by the impact that it’s 
going to have on the community,” says president 
Vistasp Karbhari. “But also because the issues that 
we’ve picked to work on are global, whatever we 
can address over here, we can then translate and 
transform into having an impact globally.”

“The story of our industry is a story of innovation and 
cooperation—across companies, cultures, and continents”
REX TILLERSON, CHAIRMAN AND CEO EXXONMOBIL

“This is a university that is being defi ned by excellence and being 
defi ned by the impact that it’s going to have on the community”
VISTASP KARBHARI, PRESIDENT UNIVERSITY OF TEXAS AT ARLINGTON

When Jack Kilby invented the integrated circuit at 
Texas Instruments, in 1958, he laid the groundwork 
for a technology that you’ll now fi nd in more or 
less every electronic device you own. That alone 
would create quite a legacy for many companies, 
but for the semiconductor giant, it marks just one 
stepping stone in around 85 years of innovation. 

Still today, the company invests approximately 
$1.3 billion annually in R&D, adding about 
1,000 patents last year to the 42,000-plus it has 
received worldwide. Whatever the technology 
of the moment—be it the Internet of Things, 

self-driving cars or the next generation of wireless 
communication, chances are TI is playing a role 
in making it happen.

“Innovation requires a mindset that says, 
‘Every day I will work to make the impossible 
become possible.’” says chairman, president and 
CEO Rich Templeton. “TIers know they are 
expected to challenge the impossible in order to 
create groundbreaking products that make our 
customers’ products smarter and more effi  cient, all 
while doing what’s right. If we don’t have integrity 
and innovation, we might as well close our doors.”

“Innovation requires a mindset that says, ‘Every day I will work to 
make the impossible become possible’”
RICH TEMPLETON, CHAIRMAN, PRESIDENT AND CEO TEXAS INSTRUMENTS
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Dallas’s strong business community and tech-savvy culture have 
helped AT&T and countless other businesses thrive locally while 
expanding their reach globally.

Discover the power of & at att.com/agility

Local & Global

© 2016 AT&T Intellectual Property. All rights reserved.  
All marks used herein are the property of their respective owners.



A LOOK AT HOW ONE OF THE MOST FAMOUS NAMES IN SPORTS IS WORKING WITH 
A LOCAL SCHOOL DISTRICT TO MOVE THEIR CITY FORWARD

CHANGING THE WORLD
CHALLENGE: How can private companies 
and public partners come together to the 
benefi t of the whole community?

SOLUTION: A short distance north 
of Dallas, Frisco has shared in the recent 
economic boom witnessed throughout the 
Metroplex, and its future looks equally bright 
with one of the most remarkable development 
concentrations in America. Known as the 
$5-Billion Mile, it incorporates four adjacent 
mixed-use projects along the Dallas North 
Tollway representing a cumulative $5.4 billion 
in investment, either announced, built or 
under construction.

One of these developments is The Star in 
Frisco, the new home of the Dallas Cowboys 
world corporate headquarters and training 
facility. That’s not the only thing that makes 
it unique though: In establishing what will be a 
multi-use special events and sports facility, the 
team entered into a public-private partnership 
that also includes the City of Frisco and the 
Frisco Independent School District. 

“We wanted The Star to be more than just a 
home for a football team,” says the Cowboys’ 
owner, president and general manager, Jerry 
Jones. “We wanted it to be an engine that 
could drive community activity.”

The site will house the team’s entire 
football operations, as well as offi  ce and retail 
space, a luxury hotel and a Baylor Scott & 
White Health sports therapy and research 
center. The crowning glory, however, is the 
Ford Center at the Star, a state-of-the-art, 
12,000-seater indoor sports facility where the 
city can host major events and its high school 
teams can play their football games, walking 
in the footsteps of where their heroes had 
played just that same day.

“We believe that the marriage of a 
professional sports organization and a school 
district is a very powerful thing,” says Jones. 
“The goal is to bring the NFL, the Cowboys 
and the students together under the same roof 
to inspire achievement and accomplishment in 
the hearts and minds of young people.”

In all, The Star in Frisco represents a 

$1.5-billion potential investment along with 
4,500 new direct jobs across its 91 acres, 
with an estimated economic impact of more 
than $20 billion over 30 years—making this a 
development with the chance to make a real 
impact on both a social and economic level.

“One of the strengths and the foundations 
for Frisco is our success in developing and 
utilizing public-private partnerships,” says 
Jim Gandy, president of the Frisco Economic 
Development Corporation. “Bringing in the 
Dallas Cowboys, and what they are doing 
here in a public-private partnership, is 
unprecedented. It has not happened or been 
done by another NFL team ever.”
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F A C T  F I L E

Forbes named the Dallas 
Cowboys the most valuable sports 

franchise in the world, in 2016, 
with an estimated value of 

about $4 billion.

A  C A M P U S  G R O W S  I N  P L A N O

T O Y O T A ’ S
T E X A S  H Q

WHY TOYOTA'S  NE W HQ IS  GOOD NE WS FOR TEXAS

Toyota’s brand new North American headquarters will bring tons of good to 
Texas —18,220 tons of steel and limestone, to be exact. The state-of-the-art 
campus will promote job growth, provide team members with tech-driven 
facilities, and sustain itself through environmental innovation.

G O O D  F O R  T E A M  T O Y O T A
The eco-friendly campus brings together Toyota’s manufacturing, sales and 
marketing, corporate operations, and finance arms.

G O O D  F O R  T H E  P L A N E T
Exceptional environmental practices improve both our planet and our 
community— which is why Toyota is building its new headquarters with 
sustainability and resource efficiency designed to meet LEED Platinum standards.

ON CAMPUS:  

~100
acres of land;
2.1 million square feet

4,000
team members

1,500
building piers

475
AT&T Stadiums
(in length)

1,700
Dallas city 
buses
(approx.)

49,925
2017 Tacoma
windshields

340
Texas-Built 
1794 Edition 
Tundras

Drought-tolerant, indigenous 
plants without fertilizers, 
chemicals, or artificial irrigation

Unique rain harvesting system 
collects up to 400,000 gallons 
of rainwater

G O O D  F O R  T E X A S

Toyota’s new HQ brings substantial 
economic growth to Texas. 

$7.2B: Economic impact 
on the city of Plano*

Approximately 32% of overall 
construction spend is on minority- 

and women-owned businesses. 

Toyota will fill more than 
1,000 open jobs in areas 

including:

Information Technology
Finance

Quality Engineering
Sales and Marketing

SUSTAINABLE LANDSCAPING

Approximately 1,250 trees 
planted on-site by Toyota

84 mature trees saved or 
relocated on-site

Natural habitat for 
endangered pollinators and 
monarch butterflies

Preserved wetlands on the 
northeast corner of campus

7.75-MEGAWAT T SOLAR POWER SYSTEM

Produces up to 25% of 
daily electric needs

Reduces carbon dioxide 
emissions by 7,122 metric tons

Enough energy to power 
1,000 homes for a year

All additional energy generated 
by Texas wind farms

yards of 
poured 
concrete

acres
of glass

tons of Texas 
limestone

tons of 
reinforcing 
steel

142,500 

12

1,220

17,000

OR

OR

OR

OR

With the construction of our new headquarters, Toyota is 
committed to becoming a trusted and valued member of the 
North Texas business community.

Help us challenge what’s possible. Find your calling at Toyota.com/careers, 
LinkedIn.com and Glassdoor.com. Just search for Toyota North America.

* ”Project ‘One’ Economic And Fiscal Impact Analysis,” 2014, Grant Thornton



BEST DOWNTOWN 
IN AMERICA

BEST CITY  
FOR JOBS

TEXAS
YOU WANT

FORTWORTH.COM                FORTWORTHCHAMBER.COM                SUNDANCESQUARE.COM                DFWI.ORG

HOMEGROWN >>> A NEW HOME
IT’S BEEN A BUSY few years for Toyota North America, 
which has invested around $4.25 billion into its operations 
while adding 7,400 new people and establishing the U.S. 
as a global export hub—all while navigating the fact that 
its four North American businesses were acting close to 
independently in diff erent corners of the country.

It saw this separation as an obstacle to innovation and 
future growth, and so set out on a nationwide search 
to find a location where it could bring all its leaders 
together. Eventually it settled on Plano, which satisfi ed 
its requirements not only for a neutral location but the 
ability to travel directly to its sites across America and 
Japan, and a reasonable cost of living. 

“This portion of north Dallas was the perfect place for us,” 
says Jim Lentz, CEO of Toyota North America. “We were able 
to get 100 acres to build a true campus. Drawing a 30-minute 
radius gave people the opportunity to have tremendous 
flexibility on where they wanted to live. And the overall 
environment is very warm, genuine and inviting.”

More than 1,000 employees have already moved into 
the campus, which will include 2.1 million square feet of 
space when fully built out in 2017. While the company 
is moving jobs from across the nation, it also expects to 
fi ll 1,000 positions from the local area—just one way it is 
fulfi lling the anticipated $7.2-billion economic impact that 
it anticipates the move to have on the region.

THERE CAN BE FEW Texas companies, let alone just those 
from Dallas, whose history compares with that of luxury 
retailer Neiman Marcus, which was founded in 1907 by a 
trio of young entrepreneurs who had a vision for a shop 
with a style and clothing collection unlike that commonly 
found in the state at the time.

“There was clearly an environment in Dallas that allowed 
them to think diff erently about retailing 110 years ago, and 
I think that the same exists today,” says president and CEO 
Karen Katz. “I think it’s a great place for people who want 
to be entrepreneurial. I think people want to think big, both 
in Dallas and the state of Texas, and, as a result, it’s ended up 
being a really good place for us to be based.”

Today, Neiman Marcus operates 42 stores across the 
United States, plus others under its Bergdorf Goodman, 
Last Call and CUSP brands, and maintains a leading online 
presence, while it remains headquartered in the city where 
it all began. Like many organizations in the Metroplex, it 
has benefi ted from the region’s central location, but while 
others point mainly to the logistical advantages of the area, 
Katz thinks that this setting provides a unique perspective 
that could be the company’s secret sauce.

“Being in Dallas gives us a very clear, almost unobstructed 
vision of what fashion and luxury looks like on both coasts,” 
she says. “Being in the middle of it all has helped us in terms 
of having a real balance of our nationwide business.”

F A C T  F I L E

Name: Toyota
Industry: Automotive

Arriving: 2017

F A C T  F I L E

Name: Neiman Marcus
Industry: Retail
Founded: 1907

“I think it’s a great 
place for people who want 

to be entrepreneurial”

“This portion of 
North Dallas was the 
perfect place for us”
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hen Toyota announced that it 
had chosen Plano for its new 
North American headquarters, 

it was also reaffi  rming that the Metroplex 
was able to compete with anywhere else 
as an international business destination.

To some though, this was already 
evident, and all it took was a look at the 
companies that already populated the 
region, and how their infl uence can be felt 
in every corner of the world, to see why. 
In ExxonMobil, it is home to the second-
ranked company in the Fortune 500, 
while AT&T moved its headquarters from 
San Antonio to Dallas in 2008, and it has 
consolidated its position as the world’s 
largest telecommunications company.

“We serve 3.5 million customers in 
nearly 200 countries, and we serve nearly 
every single Fortune 1000 fi rm globally,” 
says Ralph de la Vega, vice chairman of 

AT&T Inc. and CEO of AT&T Business 
Solutions and AT&T International. “I 
could make a very strong point that there 
are few places that have a company the 
size of AT&T with the global reach and the 
innovation that we’re turning out.”

Elsewhere, Mary Kay has emerged as 
one of the largest cosmetics and personal 
care brands in the world. Its products are 
now available in more than 35 countries, 
contributing to annual wholesale sales of 
more than $4 billion worldwide—and it all 
began with a $5,000 investment in a single 
Dallas storefront in 1963. When Mary Kay 
Ash started the company then, she had a 
vision to empower women, with direct 
sales offering an opportunity to do just 
that. Today, that combination still drives 
the brand’s growth into new markets. 

“The main reason why we’ve been able 
to be successful is we are in countries 

that were experiencing what Mary Kay 
had experienced for so many years,” 
says president and CEO David Holl. “But 
also, we don’t have bricks and mortar in 
the direct selling business. Therefore, 
we’re able to get into a developing 
country quicker than somebody that 
needs a mall to be built.”

Meanwhile, from one San Antonio 
location in 1968, La Quinta Inns & Suites 
has grown its owned and franchised 
hotels to where its brands can be found 
across America and now even beyond. 
For years, the company’s footprint was 
made up of predominantly southern and 
southwestern states, but increasingly, it 
has filled out to the rest of the country, 
with more than 880 hotels across 48 states 
plus Canada, Mexico and Honduras.

“It’s very important for repeat guest 
visits and customer retention to have a 

A LOOK AT THE INDUSTRIES AND ORGANIZATIONS WHOSE INFLUENCE 
EXTENDS FAR BEYOND THEIR HOMES IN THE METROPLEX

GLOBAL IMPACT:
DALLAS-FORT WORTH
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“We serve 3.5 million customers in nearly 
200 countries, and we serve nearly every 
single Fortune 1000 fi rm globally”

footprint across the United States in the 
fashion that we do,” says president and 
CEO Keith Cline, whose company moved 
to Irving in 1999. “And with us being in 
every state except Delaware and Hawaii, 
we’re really providing our customers a lot 
of opportunities to visit with our brand.”

That all these companies operate in 
diff erent markets speaks to the diversity 
that is a hallmark of the region’s business 
environment. Sometimes perceived 
as an oil town, energy actually only 
accounts for about six percent of the 
Dallas economy, as a wide range of other 
industries have grown to where their 
impact is felt from beyond North Texas—
some of which are explored below.

TRANSPORTATION & LOGISTICS
For all of the region’s assets, and its 
reputation as a business-friendly 
destination, it would be impossible for 
its companies to compete in the global 
market without access to quality air 
service—which is why the presence of 
Dallas-Fort Worth International Airport 
ranks high on the list of reasons why 
the Metroplex has been able to attract 
the investment it has in recent years. 
One of the largest in the U.S., it ranks 
tenth globally for passenger traffi  c and 
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third for number of operations, while it 
provides access to every U.S. destination 
in under four hours.

“Economically, this region is very 
much on fire,” says the airport’s CEO, 
Sean Donohue. “It continues to grow. 
It continues to get more corporate 
relocations. As an airport, we need to stay 
out in front of that growth, so we continue 
to be an enabler and not a constraint.”

All told, the airport has a $37-billion 
annual impact on North Texas and 
supports 228,000 jobs, making it the 
region’s preeminent economic driver. 
That doesn’t mean that it’s resting on its 
laurels, though: An ongoing $2.7-billion 
terminal renewal and improvement 
program is designed to improve the 
passenger experience as the number of 
travelers that pass through its corridors 
daily inches up toward 70 million, while 
a growing cargo business has reinforced 
the airport’s position at the center of one 
of America’s premier logistics hubs.

That said, the airport isn’t the only cog 
that makes the industry tick. The region 
also sits at the crossroads of America’s 
largest business centers, while its central 
location means that 93 percent of the 
U.S. population can be reached within 48 
hours by truck. It also boasts easy access 

to major interstates and an extensive rail 
network, which has helped Fort Worth 
maintain the headquarters of BNSF 
Railway, one of the continent’s leading 
freight transportation companies.

It has been located here since the 
company was created in 1995, although 
BNSF’s legacy railroads mean it can chart 
its history as far back as 1849. Today, it 
operates a 32,500-mile network across 
28 Western and Central U.S. states and 
three Canadian provinces, and shipped 
10 million carloads in 2015 as it reported 
operating revenues for the year of 
about $21.4 billion. And, as railroads 
continue to move tremendous amounts 
of freight, BNSF remains at the heart of 
how America’s cities are connected, and 
ensuring its communities continue to get 

F A C T  F I L E

More than 200 companies from 
34 countries have their U.S. 
headquarters or substantial 

operations in the 
Metroplex.



Above: At more than 26.9 square miles, Dallas-Fort 
Worth International Airport covers a larger land area 
than the island of Manhattan. Left: In 2015, BNSF 
Railway moved more industrial products railcars than 
there are people in Nebraska
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reliable supplies of food, construction and 
power resources. 

“We’re optimistic about the future,” 
says president and CEO Carl Ice. “There 
are lots of challenges and there always 
are, but the things that have made us a 
great company for more than 150 years 
continue to exist, and so thinking we have 
more potential is a pretty great thing.”

TECHNOLOGY
The presence of AT&T and Texas 
Instruments should be a clue, but 
something people may not realize is 
that Dallas-Fort Worth can reasonably 
make claim to being Texas’s high 
technology hub. It hosts close to a third 
of all the state’s technology jobs, with the 
230,000 people employed in this space 
also representing the seventh-largest 
concentration of high tech jobs in the U.S.

That’s something Toyota will likely 
want to harness as it completes its move 
to Plano, with the company increasingly 
complementing its core auto expertise 
with innovation in mobility as a whole—
for example, using GPS technology to help 

blind people navigate their surroundings.
“We are rapidly moving away from just 

a manufacturer of cars and trucks, and 
into a company that provides mobility to 
people,” says Jim Lentz, CEO of Toyota 
North America. “This is an opportunity to 
really improve society for the long term.”

The region’s technology activities 
run the gamut from biotech to I.T., and 
its firms range from start-ups to large 
entities such as Facebook. One company 
that straddles this line is Alliance Data. 
Founded in 1996, it represents one of the 
region’s most successful new companies 
in the past two decades, growing revenues 
to $6.4 billion by 2015—good for the 404th 
spot on the Fortune 500.

The name may not be familiar, but 
its services will be. Operating at the 
intersection of data, marketing and 
digital distribution, its role is to oversee 
the loyalty and marketing campaigns 
for more than 1,000 consumer-facing 
companies worldwide, most visibly 
managing branded credit cards for the 
likes of Pottery Barn and J. Crew. Its 
businesses now employ approximately 

18,000 people across 100 locations, and 
the company is set for further growth as 
its clients utilize its big data capabilities 
to target specifi c customers.

“The dollars that are being spent today 
by the chief marketing officers around 
the world are migrating more and more 
toward personalization,” says president 
and CEO Ed Heffernan. “That means 
that while ten years ago everyone got the 
same offer and everyone saw the same 
advertisement, today an individual is going 
to get something that appeals to him.”

Elsewhere, demonstrating the region’s 
diversity in technology, MONI is one of 
the largest security alarm monitoring 
companies in North America, trusted by 
more than 1 million customers across 
the continent. In recent years, it has 
found itself on the leading edge of how to 
integrate its systems within smart home 
automation, putting it in a favorable 
position in a rapidly changing industry.

Says CMO Frank Guido, “Being the 
company that delivers the fastest, most 
complete and personalized service 
solutions is important, and the fact that we 
go well beyond an alarm to protect life and 
home is really the mantra that we have.”

HEALTH & LIFE SCIENCES
One of the biggest drivers of the DFW 
economy, with a value added of $52 
billion annually, the healthcare industry 
has an impact both locally, through the 
near-350,000 jobs the industry supports 
directly, and on a wider level through the 
landscape-changing research led by its 
health systems and research institutions.

Take, for instance, Baylor Scott & 
White Health, headquartered in Dallas. As 
Texas’s largest not-for-profi t healthcare 
system, it serves a population larger 
than Georgia in a geographic area that’s 
larger than Maine, but also supports this 
with an extensive research program that 
currently includes more than 2,000 active 
projects across 60 diff erent specialties.

Highlights include the development of 
a blood test to detect colon cancer before 
it develops, and, this year, performing 
the fi rst living-donor uterine transplants 
in the U.S. Going forward, it is helping 
to lead the way in advances within 
immunotherapy and precision medicine, 
working with partners such as TGen in 
how to treat patients based upon their 
own specifi c characteristics.

“As an airport, we need to stay out in 
front of that growth, so we continue to 
be an enabler and not a constraint”
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For more than 100 years, SMU has shaped minds, explored the frontiers of knowledge  
and nurtured intellectual entrepreneurship. SMU’s relationship with Dallas – the dynamic  
center of one of the nation’s fastest-growing regions – offers unique learning, research,  

social and career opportunities that provide a launch pad for our students,  
faculty and alumni to make a global impact.

To learn more about SMU’s Dallas advantage, visit smu.edu.

World Changers Shaped Here



“We focus on basic science, clinical trials, 
and healthcare effectiveness research as 
well as around the quality of care,” says 
CEO Joel Allison. “Over the years we’ve 
been known as the fi rst in leading the way 
in the delivery of care, research, as well as 
community service to our patients.”

Similarly, UT Southwestern Medical 
Center, part of the University of Texas 
system, balances its responsibilities in 
clinical care and education with a research 
institution that oversees an average of more 
than 5,700 research projects annually. 
Among other things, it is currently leading 
a consortium to establish the nation’s fi rst 
National Center for Heavy Ion Radiation 
Therapy, paving the way for a slew of 
innovative new cancer treatments.

According to president Dr. Daniel 
Podolsky, “I would hope UTSW is known as 
a paragon as an institution in how you drive 
medical advances through the integration 
of the most penetrating science married to 
the most compassionate and eff ective care.”

He a d q u a r t e r e d  i n  D a l l a s,  Te n et 
Healthcare is another local organization 
that’s impacting the lives of patients across 
the country. Through 79 acute care hospitals, 
470 outpatient centers and its Conifer Health 
Solutions business process services division, 
it has a presence in nearly every state, while it 
is the largest provider of ambulatory surgery 
in the U.S. And according to Tenet, this scale 
makes a diff erence.

“A signifi cant trend that’s taking place in the 
U.S. is the rise of consumerism, and really 
empowering the consumer to take more 
responsibility for their healthcare decisions,” 
says chairman and CEO Trevor Fetter. “That 
has also triggered a related trend, which is 
a pronounced shift in the place in which 
care is delivered. By integrating the hospital 
business and the ambulatory business, we’re 
now able to cover the range of conditions 
that our patients might present us with.”

Another trend facing the healthcare 
industry is the growing burden of an aging 
population, and ensuring that there are 
sufficient numbers of health professionals 
to meet the country’s needs in the decades 
ahead. And again, organizations across 
Dallas-Fort Worth are responding, with its 
higher education institutions implementing a 
number of innovative programs to bridge this 
gap—including Texas Woman’s University 
(the nation’s largest university primarily for 
women) where more than half of the students 
are enrolled in health-related fi elds. 

“In order to have enough nurses, you 
have to have faculty teaching these nurses, 
and this really is where the bottleneck is,” 
says TWU chancellor and president Carine 
Feyten, whose university serves 16,000 
students at its main campus in Denton and  

Above: Baylor Scott & White’s rare transplantation expertise 
helped make it the fi rst place in the U.S. to perform a live-
donor uterine transplant. Right: TWU faculty developed the 
occupational therapy treatment model that’s now taught globally
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UNIVERSITY OF NORTH TEXAS

Established in 1890 as a teacher’s 
college, UNT has emerged as 
one of the largest and most 
comprehensive universities in 
the Dallas-Fort Worth region. 
Historically strong in the 
humanities and the arts—its 
College of Music is nationally 
regarded, while it can count 
singers Roy Orbison, Don Henley 
and Norah Jones among its 
alumni—in recent years it has been 
exploring how it can combine this 
with the sciences and engineering, 
and what advances can be made 
at the intersections of these fi elds.

“If we continue this fusion of 
creativity and technology, it is 
really going to expand our reach 
and build a unique identity for us,” 
says president Neal Smatresk. “It 
won’t just be the place of great 
art and music, it will be the place 
where engineers, scientists and 
people from many diff erent areas 
interact in a collaborative way.”

To that end, UNT has 
announced the creation of what it 
calls the Collab Lab as a place that 
can foster this interaction within the 
university and with the community 
at large. Set to open early in 
2017, it will also provide a center 
for entrepreneurship activities 
as UNT continues to expand its 
research portfolio—an eff ort that 
was recognized earlier this year 
when it was named as one of 115 
institutions nationwide to be ranked 
as a top-tier research university in 
the Carnegie Classifi cation.

“It’s going to expand 
our reach and build a 

unique identity for us”
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health science centers in Dallas and Houston. 
“In the state of Texas, we produce most of 
the PhDs and the doctoral programs in the 
health-related fi elds and nursing, meaning 
we produce the faculty that are going to be 
training the future nurses.”

FINANCIAL SERVICES
Among the companies that have identifi ed 
the Metroplex as a ripe spot for relocation or 
expansion, some of the biggest names have 
come from the world of fi nancial services, 
with State Farm Insurance, Liberty Mutual 
and Charles Schwab among those to realize 
the opportunity presented by North Texas. 

In doing so, they’re following a trail set 
by Comerica, which fi rst entered the Texas 
market in 1988. With a footprint that now 
includes seven of the largest ten cities in the 
country, Comerica has benefi ted from some 
of its fastest-growing markets, consolidating 
the bank’s position as one of the 25 largest 
U.S. fi nancial holding companies.

“We operate primarily in the two largest 
economies in the U.S., namely Texas and 
California, and in the home of the automobile 
industry, Michigan, where we were founded 
167 years ago,” says chairman and CEO 
Ralph Babb Jr., whose company moved its 
headquarters to Dallas in 2007. “We are in 
the sweet spot. We are big enough to be able 
to get things done effi  ciently, and still off er a 
wide array of products and services, and small 
enough to be able to deliver personalized 

attention to customers and react quickly to 
changing market conditions.”

This inflow of companies in recent 
decades has contributed to a situation 
where the share of jobs in fi nancial activities 
in the Dallas-Plano-Irving area even 
exceeds that of New York. That said, not 
all of these positions have been imported. 
Homegrown companies have been seeing 
success as well, and perhaps none more so 
than Texas Capital Bank.

Founded in 1998, during a time when 
many of the state’s local players were 
being acquired by national retail banks, 
Texas Capital has established itself as 
one of America’s fastest-growing banks, 
doubling in asset size every three years. 
Key to this has been its approach to the 
market: Instead of competing for personal 
checking accounts, it has concentrated on 
privately held companies and handling 
private wealth, fi rst in Texas’s major cities 
and now across the U.S.

“What’s so encouraging to me is that the 
basic opportunity we saw two decades ago 
is greater than ever today,” says president 
and CEO Keith Cargill, also one of the 
bank’s founding members. “As fast as we’ve 
grown, we still have very small market 
share because the cities we operate in have 
continued to prosper and grow so much 
faster than the rest of the United States. The 
future is clearly brighter than what we’ve 
achieved in the past.”

Above: Texas Capital Bank’s headquarters in Dallas’s thriving Uptown area
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TEXAS CHRISTIAN UNIVERSITY

A few miles from downtown 
Fort Worth, TCU is a private 
institution known for its liberal 
arts education and especially 
its Horned Frogs Division I 
athletics program, which has 
made its name known across 
the country—an asset that the 
university hopes to utilize to 
draw attention to everything 
else it offers.

“Athletics is just one part of 
TCU, but it’s the front door of 
TCU for many people,” says the 
university’s chancellor, Victor 
Boschini Jr. “We just have to 
guarantee when they open that 
door and come into the rest of 
the campus, there’s the level of 
quality that they’re seeking.”

And the university continues 
to ensure there is plenty for those 
people to see—for instance by 
opening a new medical school in 
Fort Worth in collaboration with 
the UNT Health Science Center 
that will accept its first class in 
2018 and increase the research 
and educational opportunities 
at the two institutions.

At its heart, TCU is focused 
on preparing students for 
the years ahead of them by 
developing the whole person and 
encouraging them to be ethical 
leaders and responsible citizens 
in the global community. 

Says Boschini, “What I would 
like to be known for is that we’re 
producing graduates that go out 
and really do change the world.”

“We’re producing 
graduates that go out 

and change the world”
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At UT Southwestern’s Clements University Hospital, exceptional patient care is at the heart of everything we do.

It’s a place where intellect, skill, and science are translated every day into treating the most demanding challenges  

in health care. With six Nobel Laureates since 1985, UT Southwestern is home to some of the world’s most  

renowned physicians and scientists. And it’s where you’ll find a team of caregivers who have earned the nation’s 

highest recognition for nursing excellence for the high-quality, compassionate care they deliver on a daily basis. 

We do all this as we educate and train the next generation of physicians, scientists, and health care professionals.

When it comes to amazing, we’re just getting started.

William P. Clements Jr.  
University Hospital

What goes on inside these walls  
is nothing short of amazing.



GRAPEVINE, TEXAS
Home to Dallas/Fort Worth International Airport

Grapevine Economic Development
GrapevineTXEcoDev.com

Kubota Headquarters USA • Mercedes Benz-USA • GameStop Headquarters • Gaylord
Texan Resort • Great Wolf Lodge • Grapevine Mills Mall • Wineries • Bass Pro Shops
Sea Life Aquarium • Award Winning Golf Courses • Legoland • Historic Downtown

Award-Winning Festivals • 60 Mile Shoreline Lake

YOUR MAIN STREET OF OPPORTUNITY & DESTINATION FOR SUCCESS
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A LOOK AT SOME OF THE COUNTRY’S MOST BELOVED BRANDS AND THE 
DALLAS-FORT WORTH COMPANIES THAT PRODUCE THEM 

BRAND IDENTITY

FRITO-LAY
Think of your favorite kind of chip. 
Got one? Well there’s a fair chance 
you can trace this to Plano, Texas, 
and the home of Frito-Lay—not just the 
manufacturer of Lay’s and Fritos, but 
Ruffl  es, Doritos, Cheetos, Tostitos, and 
Sun Chips, as well.

“We have a wonderful set of brands 
that we’ve built over many decades 
that are a big part of American life and 
culture,” says president and COO Vivek 
Sankaran, whose company generated 
revenues of more than $14 billion in 
2015. “Our responsibility is to make 
those brands stay relevant and stay 

KIMBERLY-CLARK
Facial tissue, paper towels, toilet 
paper on a roll, feminine pads and 
disposable training pants: All of these 
were invented by just one company, 
Kimberly-Clark, during its evolution 
from a Wisconsin newsprint company 
to the Dallas-headquartered consumer 
goods giant of today.

“ We have a pretty 
diverse product line 
a r o u n d  a  t h e m e  o f 
leading the world in 

essentials for a better 
life,” says chairman and CEO 

Thomas Falk. “We’re really 
trying to make sure that 
we’re there to help mom 
with the various things 
that she needs to care for 
her family through their 

entire journey.”

The company can now count five 
billion-dollar brands within its portfolio 
(Huggies, Scott, Kleenex, Cottonelle 
and Kotex) contributing to total 2015 
sales of $18.6 billion. Today, about half 
of that number comes from outside 
North America. With its products 

a v a i l a b l e  i n  m o r e 
than 175 countries, 
it estimates that 1.8 
billion people a day 
turn to Kimberly-Clark 
brand in their health 

and hygiene regime.
“ O n e - q u a r t e r  o f  t h e  w o r l d ’s 

population uses our products,” says 
Falk. “I see that as a great opportunity 
because three-quarters of the world 
don’t use them yet, and that’s where 
we’ve got a lot of potential growth yet 
ahead of us.”

“Our responsibility 
is to make those 

brands stay relevant 
and stay exciting”

“One-quarter of the 
world’s population 
uses our products”

exciting, and we do that with a lot of 
diff erent innovations that we bring to 
the market every year.”

Key to this is the Frito-Lay Flavor 
Kitchen, the heart of the company’s 
new product development program, 
also located in Plano. Here, a team 
of research chefs and food scientists 
practice a collaborative approach 
they call ‘culinology’, dedicated to 

testing new ingredient options and 
predicting new trends—which can 
change very rapidly.

“Recently we launched a potato 
chip where the fl avor was Indian tikka 
masala, and another fl avor was Greek 
tzatziki,” says Sankaran. “Ten years 
ago, you wouldn’t have dreamed of 
launching a tikka masala potato chip 
for the mass market.”

Frito-Lay produced 
nearly 19bn bags 

of snacks in North 
America, in 2015.

F A C T  F I L E

Enough Scott 1000 is 
made in a year to wrap 
the entire Earth more 

than 1000 times.

F A C T  F I L E
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DR PEPPER SNAPPLE GROUP
In March 2016, Beverage Tracker 
reported that U.S. soda sales had fallen 
for the 11th consecutive year, and that 
consumption had dropped to a 30-year 
low. You may think that would make 
grim reading for everyone involved 
in the industry, but there remain 
grounds for optimism for the company 
behind Dr Pepper, which can look to 
a wide portfolio that also includes the 
likes of Snapple, 7UP, Canada Dry, 
Mott’s and Schweppes.

“ We’re a leader in flavors,” says 
Larry Young, president and CEO of 
Dr Pepper Snapple Group. “The soft 
drink industry has had some declines 
in volume lately but a lot of that has 
been cola fatigue, and we had six of the 
top ten non-cola soft drinks in the U.S.”

The company has a play in all 
the major trends being witnessed 
in the industry, from low and no-
calorie beverages to flavored waters, 
remaining on top of what consumers 
want and where they want them 

FOSSIL GROUP
Founded in Dallas in 1984 as Overseas 
Products International, Fossil Group 
has grown in just over 30 years to 
an international powerhouse across 
the accessories space, with annual 
sales in excess of $3 
billion. The company 
n o w  p r o d u c e s  a n 
average of 30 million 
watches a year not 
only through its own 
b r a n d s  i n c l u d i n g 
Fossil, Skagen and Zodiac Watches, 
but by leveraging its expertise to 
become the licensee of choice in the 

industry, manufacturing 
w a t c h e s  o n  b e h a l f 

o f  c o m p a n i e s 
s u c h  a s  A d i d a s, 
Emporio Armani, 
Karl  Lag erfeld, 
M i c h a e l  K o r s 

and Diesel.
Underpinning 

this all is a commitment to innovation, 
with no better example than its 
recent foray into the smart watch 
space with the Fossil Q line. With 
wearables becoming an ever-more 

popular segment of 
the future it saw an 
opportunity to blend 
this new technology 
with fashion design 
expertise—in doing 
so bringing together 

two aspects of Dallas’s identity, culture 
and innovation.

“As a fashion watch company, we 
were excited for technology to come to 
the wrist, but we hadn’t seen anything 
in the market we’d be proud to wear 
daily,” says Fossil’s chief creative 
offi  cer, Jill Elliott. “We see fashion and 
technology blended seamlessly in the 
future and see a real possibility when 
every piece we create has some smart 
feature included.”

“We see fashion 
and technology 

blended seamlessly 
in the future”

with an extensive R&D team and 
distribution agreements with third-
party brands that provide exposure 
to growing market segments with 
relatively low risk.

Says Young, “We’ve got these great 
brands, we’ve got the opportunities 
to win because we know where the 
consumer is, and I think it helps us 
deliver choices and options and meet 
the evolving need of everybody out 
there looking for a beverage.”there looking for a beverage.”

F A C T  F I L E

Dr Pepper is the oldest 
major soft drink in 

the U.S., with its roots 
tracing to a Waco 
drugstore in 1885.
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F A C T  F I L E

Fossil Group operates 
in 150 countries, with 

59 offi  ces around 
the globe.



Thanks for helping us secure  
an exceptional award

YOUR
we secure
HOME

mymoni.com | 844.761.0157

J.D. Power has ranked MONI “Highest in  
Customer Satisfaction with Home Security Systems”

MONI Smart Security (formerly Monitronics) received the highest numerical score among 6 brands in the J.D. Power 2016 Home Security Satisfaction 
Report, based on 2,282 total responses, measuring the opinions of customers who purchased a home security system in the previous 12 months, 
surveyed August-September 2016. Your experiences may vary. Visit jdpower.com

FROM ITS BEGINNINGS, The University of Texas at Dallas has 
had an intensive relationship with technology and industry. 
Then named the Graduate Research Center of the Southwest, 
it  was established in 1961 by the founders of Texas Instruments 
to fill their local talent needs, and even as the institute was 
bequeathed to the state, it has remained an integral part of the 
region’s high-tech environment.

In part this means continuing to produce the next generation 
of its workers—some 90 percent of its students are in STEM 
fi elds or management—and in part it means leading the way 
on research both internally and with industry partners. In 
FY2015, UT Dallas reported annual research expenditures of 
$98.6 million, and earlier this year was named to the highest 
research ranking by the Carnegie Classifi cation.

“No one is compelled to send their funding dollars to UT 
Dallas or any other university. There are lots of good places 
that will do the work,” says president Richard Benson. “But to 
an ever increasing extent, people are choosing the research at 
UT Dallas, which means that we have faculty, staff  and students 
doing work that people want to invest in.”

WITH APPROXIMATELY $422.6 million in funded research 
in 2014-15, up from $46.7 million in 1985, The University 
of Texas Southwestern Medical Center spends the most 
on R&D of any academic institution in the Metroplex. 
These dollars go toward projects that span a wide range of 
medical conditions, from Alzheimer’s to cancer, backed up 
by a history of groundbreaking advances by a faculty that 
includes six Nobel Laureates since 1985 and 22 members 
of the National Academy of Science. Typically, this goes 
beyond basic science, with a focus on activities that quickly 
turn breakthroughs into new clinical treatments—for 
example, through its Center for Translational Medicine, 
assisted by a $28.6-million NIH grant in 2013.

“Research has been a cornerstone of UT Southwestern 
virtually since its founding day,” says president Dr. Daniel 
Podolsky. “But increasingly we have seen our obligation to 
go beyond mere research and to be sure that our research 
gets out in the world and ultimately benefi ts patients, and 
in so doing ends up being an economic engine for our city, 
region and state.”

UT DALLAS

UT SOUTHWESTERN

R E S E A R C H Development
HOW SOME OF THE REGION’S PREMIER ACADEMIC INSTITUTIONS ARE 

SIMULTANEOUSLY DRIVING NEW DISCOVERY AND ECONOMIC GROWTH

DFW ON THE BRAIN
Around 50 million individuals 
in the U.S. are directly aff ected 
by some form of brain-
related disease, and scientists 
across the Metroplex—and 
particularly at UT Dallas and 
UT Southwestern—are at the 

forefront of research that will 
provide greater understanding 
of the organ, and ultimately new 
treatments, cures and prevention.

UT Dallas’s Center for 
BrainHealth, for instance, is 
committed to enhancing and 
restoring brain health, launching 

the Brain Performance Institute in 
2013 to make its discoveries open 
to the public; while a $36-million 
gift has enabled UT Southwestern 
to open the Peter O’Donnell Jr. 
Brain Institute, bringing together 
its basic and clinical eff orts in the 
neurosciences.
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F A C T  F I L E

Enrollment at UT 
Dallas has increased by 

more than 124% 
since 2000.

F A C T  F I L E

More than 60% of 
DFW-area physicians 

were trained at UT 
Southwestern.
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W W W.4 0 0 R E C O R D.C O M
Leasing: 972.663.9704  |  Property: 214.744.9790

WE’RE CHANGING
THE RECORD

400 South Record Street 
Dallas, Texas 75202

400 Record embodies the past, present, 
and future of downtown Dallas in one iconic 
property. Built in 1985, and renovated in 

property in Dallas and the ideal environment 

400 Record Features:

Panoramic Downtown Views

Modern Brasserie Restaurant by  
Chef Bruno Davaillon

High-end, move-in ready spec suites  

Full Service Fitness Center 

High-Tech Conference Center 

Curated collection of world-class 
Contemporary Art

Adjacent to amenity-rich Omni Hotel DALLAS
Perceptions can take a while to shift, but it’s due 
time that Dallas was able to shake off its 1980s, 
J.R. Ewing image, as its downtown core has been 
going through a transformation in recent years—
one predicated on an infl ux of residents, a vibrant 
arts scene and bountiful parks and green space.

“There’s an old notion of Dallas as a sleepy 
town, and not very exciting for young people, 
but we are rapidly becoming one of the most 
cosmopolitan cities in all of North America,” says 
Dale Petroskey, president and CEO of the Dallas 
Regional Chamber. 

Some of the most signifi cant projects include a 
ten-year construction project in the Arts District 
that has added theaters, residential space and the 
AT&T Performing Arts Center, a $354-million 
complex that opened in 2009. The Trinity River 
Project is returning the river to its natural path, 
creating two large lakes bordering the area and 
entailing two new bridges that have become two 

A CITY-BY-CITY LOOK AT THE MAJOR PROJECTS SHAPING THE REGION’S FUTURE

BUILDING A METROPLEX
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1. The 2,300-capacity Margot 
and Bill Winspear Opera House 
opened in the Arts District 
in 2009

2. Klyde Warren Park is a 5.2-
acre green space that connects 
uptown with the burgeoning 
Arts District

3. A $182m investment, the 
Margaret Hunt Hill Bridge is a 
key feature of Dallas’s eff orts to 
revitalize the river

4. The Bishop Arts District 
is home to 60 independent 
boutiques and restaurants, and is 
a vibrant part of south Dallas

feature aspects of the city skyline. Meanwhile, 
downtown and uptown have been linked by the 
Klyde Warren Park, a $110-million urban deck park.

And the work still continues. There are currently 
more than 90 development projects either under 
construction, announced or recently completed 
in the downtown area—from public infrastructure 
improvements, to private initiatives such as 400 
Record, a major reworking of the former Belo 
building that opens it up to the surrounding 
community. Plus, there are about 7,000 residential 
units under construction, with more on the way, 
as the area proceeds in its transformation from a 
commercial center to a livable neighborhood.

“Even at our most vibrant point, downtown 
was never really a residential hub,” says Kourtny 
Garrett, president of  Downtown Dallas, Inc. “We’ve 
gone from 200 residents within what was formerly 
called the central business district, in 1996, up to 
where we are now 20 years later, which is well over 
10,000 and still growing.”Ph
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This number expands to approximately 
50,000 when the region is expanded to the 
entire greater downtown—many of them 
young professionals that have made the area 
a 24-hour destination. 

“If you look around the country, 
there’s no other city that’s undergoing the 
transformation and really positive changes 
that we’re seeing in Dallas,” says Phillip Jones, 
president and CEO of the Dallas CVB. “We’re 
up to about $30 billion in new development 
over a fi ve-year period, with new museums, 
new arts and cultural venues, new parks, new 
hotels, amazing new restaurants and tons of 
new people moving into the core of the city. 
It’s a much more vibrant, exciting destination 
today than it was fi ve years ago, much less 10 
or 20 years ago.”

FORT WORTH
In 2014, Livability.com named Fort Worth’s 
downtown as the best in the U.S.—a far cry 
from the 1980s, when it was suffering the 
exodus of population and urban decay seen in 

city centers across the nation. At the heart of 
this transformation was the work of the Bass 
family, who bought up much of the 35-block 
Sundance Square, turning it into a shopping 
and entertainment district headlined by the 
Main Street Arts Festival, without sacrifi cing 
the unique character stemming from Fort 
Worth’s Western history. Today, it’s the city’s 
thriving hub for locals and visitors alike.

“The focus was not on developing a 
tourism district or having a tourism focus, 
but it was understanding that if people 
who lived here wanted to spend time in 
downtown, then visitors would as well,” 
says Bob Jameson, president and CEO of 
the Fort Worth CVB. “You have this great 
blend of activity that is not relying on either 
of those populations but thriving on the fact 
that both are there.”

Yet that’s not the only development that 
has Fort Worth optimistic about the future. 
Next, the city is getting things started 
on its own Trinity River project with a 
comprehensive fl ood-control plan that will 

Q&A: MIKE RAWLINGS
DALLAS MAYOR

Why are people moving here?
“The jobs that are available. We have 
not only a tremendous amount of 
high end jobs, but JPMorgan Chase 
did a study and there was something 
like 20,000 jobs making $17 an hour 
and up available that needed to be 
fi lled. So those jobs are out there, 
and then you have a high quality of 
life from a housing standpoint. 
You can get a lot of house for the 
money compared to a lot of other 
cities across the United States.”

What has the city been doing in 
terms of quality of life?
“That’s where I think Dallas has 
increased the most and grown the 
most over the last 15 years. We’ve 
made a huge investment in our 
arts and culture scene and we’ve 
now the largest arts district in the 
United States, world-class museums, 
symphony and opera that competes 
with anybody around the world. 
We’ve also invested a lot in green 
space, parks and trails that we didn’t 
have before. And then, lastly, we’re 
a fun scene, a good party scene, for 
young people. We have a whole 
entertainment area that reminds me 
of Bourbon Street sometimes at 
night because there are so many 
people walking through the streets.”

What’s the best thing about 
living in Dallas?
“It’s an easy place to live. You can 
spend time with your family in the 
morning, work during the day, go 
to the soccer game with your kids 
in the evening, take a business 
dinner and still be back home 
and be in bed by 10 o’clock.”

5. The European-style, 
55,000-square-foot plaza 
at the heart of Sundance 
Square has become Fort 
Worth’s premier venue for 
outdoor concerts, movies 
and events

6. Fort Worth has been 
making a push to be 
considered America’s 
healthiest city, with an 
emphasis on walkable 
streets and bike trails
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revitalize and activate the riverfront, and 
double the size of the downtown area.

Meanwhile, north Fort Worth has 
undergone its own transformation with 
the development of the AllianceTexas 
master-planned community—a public-
private partnership managed by Hillwood 
Properties that has generated more than 
45,000 jobs and approximately $60 billion 
in economic impact. Home to the nation’s 
largest inland port and first industrial 
airport, it has attracted more than 425 
companies, including Facebook, which chose 
the site for its fi fth, and largest, data center.

AllianceTexas is still only 50-percent 
developed, and as this builds out, it will all 
be to the benefi t of Fort Worth, thanks to an 
extra territorial jurisdiction that gives it fi rst 
refusal on the annexation of property both 
here and to its west and southwest, meaning 
the city has plenty of room to grow.

“That visioning of that council and 
that mayor put us in position to have all 
of the economic activity that’s going to be 

happening, to be accruing to the benefit of 
the core cities,” says Bill Thornton, president 
and CEO of the Fort Worth Chamber of 
Commerce. “That has a lot of us excited 
about the prospects for growth over time.”

ARLINGTON
Located between Dallas and Fort Worth, 
Arlington’s reputation as the region’s 
entertainment capital stems from an 
enviable collection of attractions that 
already includes a Six Flags theme park 
campus, the Texas Rangers’ Globe Life Park 
and, since it opened in 2009, AT&T Stadium, 
home of the Dallas Cowboys.

Today, it’s set to expand on this offering 
even further with a massive redevelopment 
in the entertainment district that links 
the two sports arenas. Led by real estate 
developers The Cordish Companies, Texas 
Live! will incorporate new dining, retail and 
meeting facilities, as well as an upscale hotel 
and 5,000-person event venue, representing 
a total investment of as much as $4 billion.

Q&A: BETSY PRICE
FORT WORTH MAYOR

What does it mean to be a 
Fort Worthian?
“It’s really about our culture, our 
history and our attitude. You’ll fi nd 
the people to be incredibly warm 
and friendly. If you’re out walking 
down the street, people will stop 
and say, ‘Can I help you,’ or if they 
think you’re a tourist, ‘Welcome to 
Fort Worth.’”

Why is the city a hot market?
“It’s the quality of life here. There are 
great business opportunities. Real 
estate is still very aff ordable. You 
can buy great houses, you can buy 
good locations for your business. 
We’re very pro-business here. Our 
attitude at the city is that we’re here 
to facilitate business and families 
to grow our city, we’re not here to 
regulate it. And the geographic 
location couldn’t be better.”

What are you doing to improve 
your citizens’ quality of life?
“One of our focuses has been 
on the health of our community 
because to attract businesses that 
people really want to work for, 
that we want in Fort Worth, they 
continue to ask us about the health 
and engagement of our community. 
We now have 65 miles of trails 
connecting into our neighborhoods. 
We’ve worked on our complete 
streets program where you have the 
ability to bicycle on the streets or 
walk, with easier crossings. The idea 
is to make people at every level in 
this city, from the aging population 
to the very young generation, want 
to be able to ride their bicycle or 
walk and get around.”

7. Fort Worth is activating 
its waterfront both with 
infrastructure investments 
and by encouraging 
outdoor events and music 
festivals such as Rockin’ 
the River

8. Among other 
amenities, the Texas 
Live! development in 
Arlington will include a 
200,000-square-foot 
dining and entertainment 
district and a 300-room 
convention hotel
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“It’s a gamechanger for us,” says Ron Price, 
president and CEO of the Arlington CVB. “To have 
the city, the Texas Rangers and the Cordish family 
partner and build Texas Live!, and continue to add 
to the amenities in the entertainment district, 
only creates that much more excitement for other 
investors to come into the marketplace.”

In all, the project is estimated to add more 
than $100 million in economic output to the city 
per year and well over 1,000 new jobs. Add in a 
potential new $1-billion ballpark for the Rangers, 
on the table right now, and this can only further 
enhance the awareness of the city nationwide, and 
the economic opportunities that creates. 

“If you have an attraction that will bring people 
in, other things will follow,” says Arlington’s 
economic development manager, Bruce Payne. 
“If you combine what the Entertainment District 
can ultimately be, along with our advantages 
in transportation and the cost of things in 
this metropolitan area, I think all of a sudden 
people would at least come and evaluate their 
opportunities here.”

IRVING
In summer 2017, the Dallas suburb of Irving will 
celebrate the opening of the $175-million Irving 
Music Factory across the street from its convention 
center (itself only opened in 2011). A mixed-use 
entertainment complex, it’s set to include an 
8,000-seat indoor and outdoor amphitheater, 
more than 20 restaurants, plus other retail and 
event space within a walkable community with 
apartments and major offi  ce buildings.

“It’s going to create a seven-day-a-week setting 
and an after-hours setting,” says Maura Gast, 
executive director of the Irving CVB. “We have a 
lot of great things in this city, but most of them 
are scattered about. Now we have them in one 
concentrated area.”

The development is representative of Irving’s 
move toward transit-oriented developments 
(TODs): The idea being to create sustainable, 
compact communities around high-quality 
rail systems, in this case the Dallas Area Rapid 
Transit, the nation’s largest light rail system. 
Two nearby projects, Water Street and Hidden 
Ridge, are being designed according to the same 
principles, while the city’s strategic plan even 
focuses on establishing the 352-acre Las Colinas 

11

12

10

9. Texas Live! will host community 
and civic events throughout the 
year, many of which will be free 
for the public to attend

10. The development is expected 
to produce $2bn in direct and 
indirect salaries during its fi rst 
40 years

11. The $125m Water Street 
project will add 60,000 sq. ft. of 
retail and 316 multifamily units to 
Irving when completed in 2017

12. Plans for the Irving Music 
Factory include a 350-room hotel 
and 150,000 sq. ft. of retail and 
offi  ce space

9

AROUND THE REGION
Far from concentrated in its largest 
cities, development and economic 
growth has been spread throughout the 
Metroplex, with every community having 
its own unique story to tell. For example, 
McKinney has been one of the nation’s 
fastest-growing cities over the past 15 
years, with its population rising from 
54,000 in 2000 to more than 160,000 

today. Meanwhile, Addison has become 
a hub for e-commerce and digital start-
ups, and was named by NerdWallet 
as the best place in Texas to start a 
business in 2015. And the presence of 
UNT and TWU has made Denton 
the model of a college town, ranked 
as one of the 10 best in the country by 
Livability.com for two straight years.
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Urban Center, one of the first master-planned 
communities in the United States and home to 
such companies as ExxonMobil and Kimberly-
Clark, into a master TOD.

“We have to continue to keep our eyes on the 
prize, which is the workforce, and making sure 
that the workforce meets 21st-century business 
needs,” says Beth Bowman, president and CEO 
of the Greater Irving-Las Colinas Chamber of 
Commerce. “How we’re doing that is making sure 
our developments are in line with what these 
younger generations want.”

PLANO
North of Dallas, Plano has been one of the country’s 
hottest economic development markets in recent 
years, as well as home to one of the region’s largest 
mixed-use projects, the $3.2-billion Legacy West. 
Set to open in March 2017, the 240-acre site will 
eff ectively be a city within the city as it builds out 
apartments, offi  ces and a high-end shopping center 
around campuses for the likes of Toyota, Liberty 
Mutual and JPMorgan Chase. All told, it’s estimated 

13. Live Nation will manage 
the Music Factory’s 8,000-
seat indoor and outdoor 
amphitheater

14. Opening in fall 2017, the 
Legacy Food Hall will include 
local food purveyors, live music 
and an on-site brewery

15. Plano’s Legacy West will 
host the likes of Toyota and 
Liberty Mutual, as well as a new 
full-service hotel

that as many as 30,000 people will eventually be 
living and working at the site. 

“When you combine proximity to your offi  ce with 
living opportunities and add some entertainment 
and retail, you’ve got a very winning combination,” 
says Sally Bane, the city’s executive director of 
economic development. “These companies are 
concerned about attracting and retaining talent, and 
that goes a long way in achieving the environment 
that will help them do that.” 

With a 304-room hotel and attractions such as 
the Legacy Food Hall, the development will also 
be a boon to the city’s visitor industry, adding to 
a portfolio that already includes a revitalized 
downtown that Livability.com named as one of the 
ten best in America.

“With a little bit of synergy and lot of hard work, 
we have seen a thrust of interest in our area like 
none that we have seen since the 1970s,” says Mark 
Thompson, executive director of Visit Plano. “Now 
a visitor not only has a great location to come to, but 
now there is even more additional product for that 
visitor to experience.”

15
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DALLAS

A.K.A. Big D, The Four
POPULATION 1,300,092
AREA 385.8 sq mi
THE STORY The largest city in North 
Texas, and the ninth-largest nationwide, 
Dallas complements its thriving corporate 
environment with a vibrant arts and cultural 
scene that is anchored by the largest arts 
district in the nation
MAJOR COMPANIES AT&T, Tenet 
Healthcare, Texas Instruments
RECENT SUCCESS In October 2016, 
Fortune 500-ranked Jacobs Engineering 
Group announced it was to move its global 
HQ from California to downtown Dallas
CAN’T MISS Known locally as ‘The Ball’, 
the 561ft Reunion Tower is one of the city’s 
most recognizable landmarks, and off ers 
views across the Metroplex
HOMETOWN HEROES Owen Wilson, 
Jordan Spieth, Angie Harmon
WHAT THEY SAY “We’re always looking 
to be better and make improvements, and 
I think that’s something that sets Dallas 
apart. We like to say big things happen here, 
because it truly is who we are and what makes 
us such a great destination.”—Phillip Jones, 
president and CEO of the Dallas CVB
WHAT OTHERS SAY In 2015, The Atlantic’s 
CityLab argued that Dallas had the best 
architecture per square mile in the U.S.
FACT FILE The frozen margarita machine 
was invented in Dallas, in 1971

FORT WORTH

A.K.A. Cowtown
POPULATION 833,319
AREA 349.2 sq mi
THE STORY Fort Worth’s stockyards 
and other historical venues speak to a city 
that can celebrate its past, but also has 
plenty to get excited about for the future, 
with opportunities continuing to present 
themselves in such fi elds as aviation, 
logistics and professional services
MAJOR COMPANIES American Airlines, 
BNSF Railway 
RECENT SUCCESS Lockheed Martin is 
in the middle of a $1.2bn expansion of its 
Fort Worth manufacturing complex, which 
could potentially add 1,000 new jobs
CAN’T MISS The Modern Art Museum 
of Fort Worth houses one of the country’s 
most comprehensive collections of 
international modern and contemporary art 
HOMETOWN HEROES Kelly Clarkson, 
Larry Hagman, Bill Paxton
WHAT THEY SAY “Fort Worth is a very 
authentic city. We’re told time and time 
again about how welcoming the Fort Worth 
citizenry are to those who move here from 
wherever.”—Bill Thornton, president and 
CEO of the Fort Worth Chamber
WHAT OTHERS SAY Forbes named Fort 
Worth the country’s second-best city for 
job seekers, in 2015
FACT FILE Around 60% of America’s paper 
money is printed at a Fort Worth facility

ARLINGTON

A.K.A. The American Dream City
POPULATION 388,125
AREA 99.7 sq mi
THE STORY The region’s third-largest 
city enjoys considerable media exposure as 
home to the stadiums for both the Rangers 
and the Cowboys. It ranked second in 
North Texas for economic development 
deals in 2014 and 2015
MAJOR COMPANIES Texas Health 
Resources, Texas Rangers
RECENT SUCCESS General Motors is 
investing $1.4bn into its Arlington facility, 
already the largest automotive manufacturing 
plant in the Southwest. The investment was 
named 2015’s Best Community Impact Deal 
by the Dallas Business Journal
CAN’T MISS From the ancient Egyptians to 
the modern game, the International Bowling 
Museum and Hall of Fame unveils the 
history of a pastime enjoyed the world over
WHAT THEY SAY “We want to create a 
destination that can keep someone and put 
something out there that makes a visitor 
want to stay one more day.”—Ron Price, 
president and CEO of the Arlington CVB
WHAT OTHERS SAY In September 2016, 
Money named Arlington one of the top six 
big cities in the country, and the best big 
city in the South
FACT FILE Placed on the star at midfi eld, 
the Statue of Liberty can fi t within AT&T 
Stadium with the roof closedPh
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La k e f r o n t L it t le E lm .c om

IRVING
POPULATION 236,607
THE STORY Home to Las Colinas, the 
largest offi  ce park in North Texas and one 
of the fi rst master-planned communities in 
the U.S., Irving can lay claim to being 
literally “built for business”
WHAT THEY SAY “Irving started as a 
suburban bedroom community but it has 
built an identity of its own with any number 
of corporate headquarters that a much larger 
city would be envious to have.”—Maura Gast, 
executive director of the Irving CVB
WHAT OTHERS SAY WalletHub says Irving 
is the best city in the U.S. to start a career
FACT FILE Irving has the most diverse zip 
code in the U.S.

FRISCO
POPULATION 154,407
THE STORY The $5-billion mile represents 
one of the country’s biggest development 
clusters, but Frisco also boasts a growing 
museum district that will soon include the 
National Soccer Hall of Fame
CAN’T MISS The National Videogame 
Museum features 100,000 videogame 
consoles, games and artifacts
WHAT OTHERS SAY In 2016, Zippia 
named Frisco as the most successful city in 
America based on poverty level, household 
income and the unemployment rate
FACT FILE Frisco grew 247 percent from 
2000 to 2009, making it the fastest-growing 
city in America that decade

PLANO
POPULATION 283,558
THE STORY Plano has hit on a series of 
economic development deals, including 
Toyota, while it has become a mecca for 
youth and amateur sports
WHAT THEY SAY “We have plenty of 
commercial opportunity sites left, as well as 
this whole new perspective on how we can 
redevelop and reuse some of the amazing 
sites we already have.”—Sally Bane, Plano’s 
executive director of economic development
WHAT OTHERS SAY Money picked Plano 
as the best place to live in Texas and the 
third best place in the U.S., in 2016
FACT FILE Plano has 3,500 acres of public 
outdoor venues and 35 miles of trails Ph
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THE SPORTS TOUR
In 2015, Sports Illustrated’s Fansided site named Dallas as the 
third-best sports city in the U.S.—a refl ection of the abundance of 
professional and collegiate athletics found across the Metroplex. 
The obvious place to start is Arlington’s AT&T Stadium (1), 
home to ‘America’s Team’, the Dallas Cowboys, as well as events 
as varied as the fi rst College Football Playoff  National Game and 
WrestleMania 32. Close by, the Texas Rangers swing their bats at 
Globe Life Park (2), while Frisco houses the region’s MLS team, 
FC Dallas, at Toyota Stadium. Head into Dallas itself to see the 
Mavericks or the Stars, who share the American Airlines Center 
(3) in the heart of the city. Elsewhere, TCU and SMU, among 
others, present the chance to enjoy a die-hard college atmosphere; 
the Texas Motor Speedway (4) in north Fort Worth is one of 
the largest racing facilities in the nation; and the region is the only 
metropolitan area to host two annual PGA golf tournaments.

THE ARTS TOUR
Dallas-Fort Worth spends more money per capita on the arts than 
any other Texas metro, giving rise to a multitude of museums, music 
venues and other cultural sites across the region. You’ll fi nd many of 
them in the Dallas Arts District, the largest urban arts district in the 
nation. Spanning nearly 70 acres, the neighborhood is anchored by 
such facilities as the Dallas Museum of Art (5), which welcomes 
close to 650,000 visitors annually to see its 23,000-strong global 
collection of works. Meanwhile, Fort Worth’s art scene is similarly 
impressive, headlined by the Modern Art Museum of Fort Worth 
and the Kimbell Art Museum (6), which recently underwent a 
$135-million expansion and houses the only Michelangelo in the 
Americas. Otherwise, proving that great art doesn’t have to be 
inside, visitors can also tour Frisco’s contemporary Texas Sculpture 
Garden or head to see Irving’s Mustangs at Las Colinas (7), 
thought to be the largest equestrian sculpture in the world.

WHEN THE MEETING’S OVER, THERE’S STILL PLENTY TO DO IN DALLAS-FORT 
WORTH. THE VARIETY OF CITIES, NEIGHBORHOODS AND CULTURES THAT MAKE 
UP THE REGION MEAN THAT THERE’S SOMETHING TO SUIT THE TASTES OF 
PRETTY MUCH ANY VISITOR. HERE ARE FOUR IDEAS TO GET YOU STARTED
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THE FAMILY-FRIENDLY TOUR
If Arlington is known as the ‘Entertainment Capital of Texas’, much 
is owed to the enduring appeal of Six Flags Over Texas (11). 
Opened in 1961, it was the fi rst Six Flags theme park, although it 
would be interesting to see the reaction of initial park-goers to the 
4D rides installed today. Further north, Plano’s Oak Point Park hosts 
Texas’s largest balloon festival (12) every September and, as of 
2016, is also home to the state’s fi rst Go Ape treetop adventure 
course; while the city’s Arbor Hills Nature Preserve (13) is a 200-
acre park made up of three distinct ecoregions. Other family-friendly 
excursions include the 66 acres of verdant gardens that make up 
the Dallas Arboretum (14), and the 107-year-old Fort Worth Zoo 
(15), which draws around 1 million visitors annually. Finally, every 
September, visitors from Texas and beyond descend on Dallas’s 
Fair Park for the State Fair of Texas (16), regarded as one of the 
country’s most highly attended state fairs.

THE HISTORY TOUR
Dallas will forever be linked to one of the most notorious events 
in U.S. history, the assassination of President John F. Kennedy in 
November 1963. Today, a variety of locations commemorate that 
moment in time, from Dealey Plaza (8) (now a National Historic 
Landmark) and its grassy knoll, to the John Fitzgerald Kennedy 
Memorial, to the Sixth Floor Museum, which chronicles that day 
and JFK’s ongoing legacy. Meanwhile, the SMU campus provides 
some insight into the term of a more recent president with the 
George W. Bush Presidential Center (9), which opened in 2013. 
Elsewhere, Fort Worth is home to the oldest annual stock show and 
rodeo in the country, still attended by more than 1 million visitors, 
while the region’s Western heritage can be explored year-round at 
venues such as the National Cowgirl Museum and Hall of Fame and 
the Stockyards National Historic District (10), which continues to 
host the world’s only twice-daily cattle drive.
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Check us out at uta.edu.

• R-1 Carnegie Classification “highest research activity”

• Located in the heart of the Dallas-Fort Worth 
Metroplex

• More than 20 graduate programs ranked among  
nation’s best by U.S. News & World Report

• Ranked fifth in the nation for diversity LEINE NEWBY-ESTRELLA
Ph.D. Student, Quantitative Biology

“No other university caught my attention 

the way UTA and its faculty did.”

university. 

Discover a
world-class

Experienced from birth.

Businessman Mark Cuban is known to TV viewers and 
sports fans across America as an investor on Shark Tank, 
and as the owner of the Dallas Mavericks.

MY DALLAS
MARK CUBAN

What makes Dallas a special place to live?
“I love Dallas’s energy and the entrepreneurial spirit we 
have.  Dallas is a home where dreams can come true.”

What made the city a good place to grow a business?
“Dallas is very business-friendly. It’s not about tax rates, 
it’s about the encouragement I have gotten and have tried 
to give to people who are working hard toward their goals. 
We Dallasites love to see each other succeed and will help 
our friends get there.”

How rewarding is it to own a sports team in this city? 
“The sports business is unlike any other. There is 
such a personal connection between the Mavs and 
all of North Texas. When we are doing well the 
entire city is on a high.”

What was it like to bring the fans an NBA 
championship in 2011?
“When we won, it was such an amazing feeling. 
People would tell me where they were, what 
they were doing when the fi nal game ended 
and how much joy it brought them. There is 
no other business where they throw a parade 
when you are at the top of your profession 
and there is no more surreal and rewarding 
a feeling than riding past hundreds of 
thousands of Dallasites cheering us on.”

What’s your vision for the Dallas of tomorrow?
“Dallas is rapidly becoming a city that invests in 
human capital. Tech is a growing segment that I 
think will continue to get stronger and stronger. 
My hope is that we continue to grow the number of 
students, particularly in STEM, and grow our support 
for women and minority entrepreneurs, and further 
establish ourselves as a destination for anyone with a 
dream. Dallas is an amazing city that has no limits.”

F A C T  F I L E

Cuban moved to Dallas in 1982, initially 
fi nding work as a bartender and then in the 

emerging fi eld of PC software retail. In 1995, 
he co-founded Audionet, which became 

Broadcast.com and was later acquired 
by Yahoo for more than 

$5 billion.

“There is no more surreal and 
rewarding a feeling than riding 
past hundreds of thousands of 
Dallasites cheering us on”
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Need for speed
The completion of the 
Texas Central rail project  
reduces the time it takes 
to travel from Dallas to 
Houston to fewer than 
90 minutes, connecting 
the two big cities like 
never before.

Tech time
As yet another DFW 
start-up rings the bell 
at its initial IPO, and 
VC funding soars to 
new heights, the region 
secures its reputation as 
the Silicon Valley of the 
Southern United States. 

Go with the fl ow
Fort Worth celebrates 
the completion of the 
Trinity River Vision 
project, eff ectively 
doubling the size of its 
downtown area, and 
opening the river up to 
locals and visitors alike.

Up and away
DFW International 
Airport leads the world 
in daily operations and 
moves into the top fi ve 
for passenger traffi  c, 
while its local economic 
impact grows to more 
than $50bn.

A megaregion
They knew it was 
coming: The Metroplex 
is now home to more 
than 10m people, 
securing its status as a 
megacity and spurring 
widespread debate on 
what’s ahead next.

2021 2026 2028 2032 2040

rojections suggest that the 
population of the Metroplex 
will grow to about 10.5 million 

people, with a 6.6-million-strong 
workforce, by 2040, elevating the region 
to megacity status, and all the attention 
this brings.

Scale brings advantages, but also 
challenges, which is why its cities 
remain hard at work installing the 
infrastructure that will keep their 
people moving and communities 
vibrant. That’s proven successful for the 
past two decades so, as they say it, why 
would that change now?

“We see the future as very bright, 
both in the urban core as well as in 
the further reaches of the Fort Worth 
footprint,” says Bill Thornton, president 
and CEO of the Fort Worth Chamber of 
Commerce. “We have a lot of wonderful 
stuff  going on.”

That sunny outlook is shared by his 
contemporaries in Dallas.

“We think it’s very realistic to think 
about 10 more Fortune 500 companies 

here in the next five years,” says Dale 
Petroskey, president and CEO of the 
Dallas Regional Chamber. “We also 
want to be known as the Silicon Valley 
of the central United States. We’re 
building a great base of technology 
infrastructure and brain trust, and so 
we’d like to continue that momentum. 

And then lastly, we’d like for this area 
to be known as a magnet for millennials 
and whatever the next generation that 
comes behind the millennials are.

“We wake up every morning believing 
tomorrow is going to be better than 
today, and that’s a pretty great way to 
start the day.”

P

LOOKING AHEAD
WHAT WILL THE METROPLEX LOOK LIKE IN THE FUTURE?

T H E  D F W  O F  T O M O R R O W

F A C T  F I L E

In 2016, Forbes named 
Dallas-Fort Worth to its 

list of America’s next 
boom towns
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